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Three Cushion Billiard News
"Three-cushion billiards in America, an endangered species"
By Jim Parker
As humankind, we've come to learn it's far
better to have tried to succeed and fail, than to have
never tried at all. As American's, we've long since
learned to rise-up from whatever our hardships and
failures, and begin again. … The next time however,
extracting from our past experiences, a more complete understanding of our subject along with a newly
tempered will to succeed.
In my mind, one would be hard-pressed in finding a game as delightfully interesting and entertaining as three-cushion billiards. Yet in America, it
would be equally as difficult in finding a game that
has with exception of a handful of dedicated billiard
patriots, promoted itself as poorly as three-cushion
billiards. Representing a miniscule niche of the traditional pool hall society that itself is fast becoming a
vestige of Americana, to a large extent still clings to
promoting itself as it did when its contestants arrived
at their tournaments on horseback in the 19th century. While three-cushion billiards in other nations has
maintained an affluent popularity, American threecushion billiards has been on a steady declining trip
into oblivion for generations. The fact that not even

one American born citizen has won a world threecushion title in some 38 years is proof of that. And
what few organizational leaders do exist in this country, appear to be forever squabbling amongst themselves over petty and frivolous difference of opinions.
Ironically, opinions that have yet included even the
most basic requirements necessary in boosting our
nations popularity of three-cushion billiards.
Tournaments and their statistics, such as, how
many points are scored per inning, how many innings
per game and how many games per tournament has
been the front-line news this division of American
billiards has whispered to one another for decades.
All of which in terms of gaining the interest of new
recruits into the rank and file of three-cushion, is
about as effective as requiring two years of geometry
and another full year of trigonometry before a newcomer could even pickUp a billiard cue. And to an overwhelming extent,
there's few things in this world a three-cushion player would prefer, than society thinking the games all
that complicated … when to enjoy playing it for its
face values as a social outlet and hobby, its not.
Throughout the history of three-cushion billiards in

America there have been numerous organizations that
have set out to build and maintain the games popularity. Today's surviving three-cushion association is
a composite of two separate organizations. By the
falling-off of membership in both groups, they agreed
to merger in 1988 with the hopes of building a united
front and expand the games borders. While in theory
a noble idea, in reality a failing one.
With the exception of one Korean immigrant to
the United States winning the world title in 1993,
today's surviving US national three-cushion organization, lacking world title holders itself, relies almost
exclusively on reporting information regarding current champions from other countries. Countries that
have unlike the US three-cushion players, managed
to maintain and promote the game to a sound degree
of popularity within their respective nations.
Most all of us have come to learn the traditional
statement regarding the three most defining words
related to successful real estate investments … location, location and location. A similar rule of thumb
exists within the pages of successful advertising and
marketing of all goods, services and recreational
interests … exposure, exposure and exposure. No
mater how wonderful the product, if the public is not
made aware of, by exposure to, whatever its benefits,
they simply haven't been given a fair opportunity to
form an accurate commodity evaluation.
As opposed to investing energy and marketing
dollars into more creative advertising that could ulti-

mately stimulate greater interest to a broader range of
the general public, the game of three-cushion billiards (along with all cue games for that matter,) to an
overwhelming extent simply invest into the hosting of
in-house, pool-room tournaments. Pages and perhaps
books could easily be written explaining reasons why
the average US citizen has absolutely no interest in
even walking into a pool-room in the first place. How
then, would this most important potential student of
the game, the general public, become interested in
spectating of all things … a game of three-cushion
billiards they know nothing about? And a question
even more unanswerable by sound logic, why would
this same public audience respond to this unknown
game that's presented to them within an environment
they would just as soon avoid? …They haven't, they
wouldn't and never will!
The acceptance of three-cushion billiards, or
rather lack of it by the American public for the past
50 years is proof of that. Today in America, trapped
somewhere between the 1952 retirement of our
nations illustrious 52-time world billiard champion,
William (Willie) Frederick Hoppe, up-to the writing
of this story, three-cushion billiards, like a colossal
Mammoth of the Antarctic, remains frozen in time.
Can this profoundly wholesome game ever again
rise-up and become any more than today's emptyshell of what it once was … and if so, how? To be
continued...

2003 USBA NATIONAL
3-CUSHION CHAMPIONSHIPS
January 28th-February 2nd, 2003

BOGART BILLIARDS CAFE
30282 Plymouth Rd Livonia, Ml (734) 427-3030
For more information call Mazin Shooni (248) 470-0666

Four heated Verhoeven tables will be
used. Limited to 32 players, with first
priority given to those who have won
(or entered) Qualifying Tournaments
"Entry fee for open entries: $300"
More information is available on the
USBA website:www.uscarom.org.
At least $6000 will be added to the prize fund.
Send entries to USBA Secretary Bob Jewett, 962 Stony Hill
Road, Redwood City, CA 94061, or secretary@uscarom.org.
Be sure to include phone and email so that you can be
contacted with additional information.
Quality Inn & Suites
30375 Plymouth Rd
Livonia, Mi 48150
734 261-6800
USBA Rates $55 +tax
Across the street from Bogart's

$49 + tax
15 minute drive
from Bogart's
Ask for
Professor-Q-Ball's
discount
www.professorqball.com
41211 Ford Rd • Canton, MI 48187 • (734) 981-1808

